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Introduction

This paper is split into three sections: sections A and B have a combination of short and
longer questions ranging from 2-10 marks and section C has one 20 mark essay-style
question.

A good level of knowledge was demonstrated by candidates taking this exam. Many
appeared to be well prepared and some very good responses were seen. There did not
appear to be a problem with timing and very few responses were unanswered including the
final 20 mark evaluation question.

It was notable that more candidates are making better use of the extract provided to
contextualise their answers. More successful candidates were also able to write balanced
arguments with logical chains of reasoning, making effective use of the case studies.

However, it is still the case that candidates are not reading the questions carefully enough.
An example of this is Q01(d) where candidates are required to discuss how job rotation might
make the workplace an enjoyable place to work. A vast number of responses discussed how
job rotation would make the business more efficient which is not what the question asked.
The same applied to Q01(c) where candidates were required to suggest methods of
secondary research but some instead wrote about the advantages of secondary research.
Candidates should take care to carefully read all elements of the question and check they are
fully answering what is being asked.

Candidates generally performed well on the 6 mark 'explain' questions where points of
knowledge application and analysis is required.

It was pleasing to see some very good responses to the essay questions. Candidates today
generally have a good awareness of the benefits and problems of sponsorship and social
madia. This gave way to some excellent contextualised responses. However, what has not
improved with the 20 mark question is the conclusion. There was a distinct lack of
recommendations for the essay question that showed the significance of competing
arguments. Many candidates who provided a conclusion simply repeated the points already
given without weighing up their arguments to provide a justified and contextualised
response.
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Question 1 (a)

Candidates should provide a thorough definition for Q01(a) and QO01(b). Here they are asked
to define customer satisfaction but many just repeated the words in the term and stated
'customer are satisfied with a product.' This is insufficient for 2 marks. Please note that marks
are not awarded for examples given.
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/--J_ Examiner Comments

This is a very good definition. It is important that centres are aware
that the mark scheme provides indicative content only and other
answers are acceptable. Examiners are looking for good
understanding of the term.
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< Examiner Comments

This answer referred to how pleased customers were in addition to
mentioning being satisfied, and therefore is awarded the marks.

74 ResultsPuus
\

, Examiner Tip
Keep definitions reasonably short and to the point. Remember that
marks are not awarded for giving examples. It is imperative that
candidates do not simply repeat the words given in the term.
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Question 1 (b)

Many candidates gained full marks for calculating the total market share of three businesses.
Some lost marks for not rounding their answers to two decimal points or not including the
percentage sign.
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Calculation questions should fulfil the requirements of the question.
This question requires rounding answers to two decimal places which
unfortunately some candidates failed to do. However as this response
shows a suitable formula and correct workings, it is awarded 3 of the 4
marks.
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Examiner Comments

Although this candidate does calculate the total market share to two
decimal places and shows correct workings, they fail to include the
percentage sign. This gains 3 of the 4 marks available.

A\

A\ ResultsPlus

\_/ Examiner Tip

Candidates should always make a mental note to show workings,

round to two decimal places when instructed, and show the
unit/percentage sign.
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Question 1 (c)

Candidates appeared well practised in the 6 mark 'explain’ questions which require
knowledge, application (context) and analysis. This question, on the whole, was answered
well by many candidates who gave two methods of secondary research that could be used to
assist in the growth of the business. However, some responses confused primary and
secondary research and gained no marks. Others did not pick up the analysis marks as they
did not suggest how the method may lead to business growth. Some candidates did not read
the question carefully enough and wrote about the benefits of secondary research.
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/'--.". Examiner Comments
This answer gains 6 marks. It gives two relevant methods of secondary
research which are well contextualised. Analysis marks are given for
explaining how this might help the business grow. Please also note
that whilst the candidate gives a definition, there are a maximum of 2
marks for knowledge which can come from either a definition or from
giving the methods of secondary research.
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Question 1 (d)

Although this topic area has not been examined, candidates demonstrated good
understanding of it. Unfortunately, many failed to read the stem of the question which
referred to the impact of job rotation on the employees. A significant number of responses
focused on the impact on the business rather than the employees and as a result did not
fully answer the question. Subsequently, many candidates failed to reach the top level in the
mark scheme.
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/'--.: Examiner Comments
This answer is awarded level 1, 2 marks. Whilst there are isolated
elements of understanding, the response does not specifically answer
the question regarding how job rotation would help make the
workplace an enjoyable place.

T4\ ResultsPlus

\. Examiner Tip

Candidates are advised to read the question a couple of times and
underline the main elements of the question. Double check who is the
stakeholder referred to in the question, for example, is it the business
or the employee or the customer?
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/ﬁ-.\. Examiner Comments

This response is very good as it clearly answers the question posed
and achieves level 3 marks. It focuses on how job rotation might
impact the employees of the business.

IAL Business WBS11 01 14



Question 1 (e)

This was answered well by many candidates. Most candidates demonstrated some
knowledge and understanding of value added and used the extracts well to contextualised
responses. Generic counterbalance and a lack of a judgment prevented many candidates
from accessing the higher marks.

Centres are reminded that in order to achieve the higher marks in level four the assessment
should be balanced and well contextualised. As per the descriptors in the mark scheme it
should use quantitative and/or qualitative information and show an awareness of competing
arguments/factors, leading to a supported judgement.
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/"-.: Examiner Comments

This response contains some very good analytical points, which are
well contextualised with some good chains of reasoning. The
counterbalance has fewer chains of reasoning and the conclusion fails
to weigh up the arguments or suggest the significance of the points
made. High level 3, 7 marks are given for this answer.
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Question 2 (a)

This quesion was not well answered as unfortunately many candidates provided a definition
of product trial rather than test marketing. Whilst the terms have some similarities they are

different concepts. Many answers were too vague to gain the 2 marks.

N

\'.

y { ResultsPlus
I‘/"--‘. Examiner Comments
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of the product

This response achieves 2 marks. It correctly identifies that test
marketing involves selling a product in a limited area before full launch
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/---\. Examiner Comments

achieves no marks.

This response refers to product trials rather than test marketing so
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Question 2 (b)

The construction of a supply and demand diagram has been examined on many occasions.
Candidates need to learn the factors that shift demand and supply and be able to accurately
construct a supply and demand diagram. Many candidates are now well practiced in doing
this but too many are still failing to fully label the diagram.

Examiners are still seeing answers that show both a shift in demand as well as a shift in
supply. In these cases, candidates will not be awarded the mark for the shift or for the new
equilibrium point.

(4)
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/'--‘- Examiner Comments

This answer gained 2 marks - one for drawing the diagram to show
price, quantity, supply and demand curves and the second mark for
showing and labelling the original equilibrium point.
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Examiner Comments

This response achieves full marks. It has a fully labelled supply and

demand diagram and labelled equilibrium points on the axis, as well as
showing the correct shift in demand.
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Question 2 (c)

As with Q01(c), this question was well answered by many candidates and centres appear to
be well practised in answering the 6 mark 'explain' questions. Some responses confused
entrepreneurial characteristics with motives and many candidates wasted time by defining

entrepreneur which could not be awarded marks as the topic examined is entrepreneurial
characteristics.
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/‘-J. Examiner Comments

This is an example of a very good answer achieving full marks. It gives
two traits with relevant context and these points are then devleoped to
address why the charcteristics may have helped the business to
succeed.
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Question 2 (d)

Whilst this question is of a similar style/level of difficulty to other 'discuss' questions it was
not answered well. Many candidates wrote that part-time workers were not trained, did not
have any employment rights and could be called into work by the employee whenever
needed, which is not entirely correct. It appears that candidates confused part-time workers
with temporary or zero hour workers. It is important that candidates are able to distinguish
between the various terms.
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Examiner Comments

This is a good answer which meets the level descriptors in level 3, the

top level for this question. It provides accurate knowledge and
understanding, supported throughout by relevant and effective use of

the business behaviour/context. Most points show logical chains of
reasoning, and the assessment is balanced.
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Question 2 (e)

The topic of market mapping has been examined a number of times previously. The
examining team saw some very good answers that demonstrated good understanding of the
topic. Answers were generally well contextualised using the case studies provided.
Candidates should ensure there is good balance to their answers. Whilst many were able to
explain the advantages of market mapping, evaluative points were brief and under
developed. Some candidates simply wrote '"However market mapping is costly and may be
inaccuate'. This level of counterbalance lacks any development or coherent chains of
reasoning as referred to in the descriptors in the mark scheme. Ideally, responses should
show logical chains of reasoning showing causes and effect to develop points.
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/"-.: Examiner Comments

This is an example where the candidate fails to develop their points or
provide any application so achieves less than half the marks available.
Though the response shows isolated elements of understanding and
attempts a counter balance there are no coherent chains of reasoning
or context to the answer.
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Question 3

The level of responses for this question were very good. The understanding demonstrated by
candidates was strong in terms of the merits of sponsorship and social media. Candidates
are generally quite familiar with these topics and used the evidence provided, plus their own
examples, to provide a well contextualised and thorough answer. This is an 'evaluate'
guestion, meaning that ideas need to be developed and presented with an understanding of
the significance of competing arguments rather than simply giving advantages and
disadvantages of the two types of promotion. As with previous series, many responses lacked
an awareness of the validity of competing arguments or a justified and effective solution or
recommendation.
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/'--.: Examiner Comments
This is a level 4 answer. It provides evidence of good knowledge which
is contextualised in the main and presents some developed chains of
reasoning which links to the effect on market share. The conclusion
has some good points which start to weigh up the previous points
given, though a little repetitive.
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Paper Summary

Based on their performance on this paper, candidates are offered the following advice:

e QO01(a) and Q02(a) are each worth 2 marks and should provide clear understanding of the
term. Do not simply repeat the words provided and remember that examples are not
rewarded.

e Be careful to read the whole of the question. Certain requirements are given which were
not acted upon by some in this series, eg answers being required 'to two decimal places'.

o Application marks will not be credited for simply repeating the evidence in the extracts.
The evidence needs to support the knowledge and/or the analysis.

e Spend time practising writing a conclusion to achieve all of the top level descriptors.
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